
The Ultimate SEO Checklist 2025:

A Complete Guide to Growing


Your Business

Welcome! Successful SEO is the result of many well-executed actions. To help you streamline the 
process, we've created the most comprehensive checklist on the market. Use it as your roadmap 
for auditing and optimizing your website. For each item, we’ve included not only the priority and 
tools, but also a “Why It Matters” explanation—so you can truly understand the purpose behind 
every action.



Legend:

 Priority:�

 (greatest impact),�
 (important for steady growth),�

 (final polish). 
 : Agency service. These tasks may require professional expertise—our team is ready to help!

� High
�
�

Medium
Low

Section 1: SEO Basics & Strategy

Priority Task Why It Matters How to Check / Tools

High Google Search Console 
(GSC) connected

This is your main communication 
tool with Google. It shows errors, 
rankings, clicks, and lets you 
manage indexing.

Google Search 
Console

High Google Analytics 4 
(GA4) connected

Helps you analyze traffic, user 
behavior, and the performance 
of your marketing channels.

Google Analytics 4, 
Google Tag Assistant

High Conversion tracking

set up 

Without this, you won’t know 
which actions bring profit, and 
you can’t assess SEO ROI.

Google Analytics 4

High Keyword research 
conducted 

The foundation of SEO. It shows 
how users search for your 
services/products so you can 
create relevant content.

Ahrefs, Semrush, 
Google Keyword 
Planner

High Competitor analysis 
done 

Helps identify their strengths, 
borrow tactics, and avoid their 
mistakes.

Ahrefs, Semrush, 
SimilarWeb

High Website visibility on AI 
platforms (ChatGPT, 
Perplexity, Gemini)

AI bots are new traffic sources. If 
your site isn't mentioned, you're 
missing visibility.

Manual check, Brand 
Monitoring Tools

Medium Bing Webmaster Tools 
configured

Though Google dominates, Bing 
still holds market share—a 
potential extra source of traffic.

Bing Webmaster 
Tools

Medium Keyword intent defined Ensures your content matches 
what users actually want, 
improving rankings and 
engagement.

Google SERP research

Section 2: Technical SEO

Priority Task Why It Matters How to Check / Tools

High Website is indexable If bots can’t access your site, it 
won’t appear in search results.

GSC, Screaming Frog

High SSL certificate (HTTPS) 
is valid

HTTPS is a ranking factor, 
protects user data, and builds 
trust (browser lock icon).

Browser, SSL Labs

High Page speed optimized 
(Core Web Vitals) 

Slow sites frustrate users and 
rank worse. Speed affects 
conversions and visibility.

PageSpeed Insights, 
GTmetrix

High Mobile-friendly website Google uses Mobile-First 
Indexing. Poor mobile usability = 
lost rankings.

Mobile-Friendly Test

High XML sitemap created 
and submitted to GSC

Helps search engines find and 
index all key pages faster.

GSC, Screaming Frog

Medium No broken links (404 
errors) 

Improves UX and keeps internal 
link equity from leaking.

Screaming Frog, 
Ahrefs

Medium 301 redirects set up 
correctly 

Preserves link equity and ensures 
users/bots reach live pages.

Screaming Frog, 
Redirect Path

Medium Duplicate content 
issues resolved 

Prevents dilution of authority and 
improves search clarity.

Screaming Frog, 
Ahrefs

Medium Schema.org markup 
implemented 

Enhances how your site appears 
in search with rich results.

Schema Validator, 
Rich Results Test

Low Crawl budget 
optimized 

Ensures search bots focus on key 
pages, improving indexing speed.

GSC Crawl Stats, 
Screaming Frog

Low Custom 404 page 
implemented

A helpful 404 page keeps users 
on your site with options, 
reducing bounce.

Manual check

Section 3: On-Page SEO & Content

Priority Task Why It Matters How to Check / Tools

High Unique Title tag on 
each page (under 60 
characters)

Affects CTR and defines the 
page’s topic for Google.

Screaming Frog, SEO 
extensions

High Meta description under 
160 characters with 
CTA

Not a direct ranking factor, but 
boosts CTR in search.

Screaming Frog, SEO 
extensions

High Single H1 per page The main page heading; 
confirms the topic for users and 
Google.

Screaming Frog, 
Detailed SEO

High Content quality

(E-E-A-T) 

Google prefers expert, 
authoritative, trustworthy 
content. Content quality is core.

Manual review, 
Copyscape, 
Grammarly

Medium Logical heading 
structure (H2, H3…)

Improves readability and SEO 
comprehension.

Screaming Frog, 
manual check

Medium Internal linking

strategy 

Distributes link equity, improves 
indexing, and guides users to 
more content.

Screaming Frog, 
Ahrefs

Medium Image optimization Large files slow your site. ALT tags 
aid accessibility and image SEO.

PageSpeed Insights, 
manual check

Medium Content readability Hard-to-read text = high bounce. 
Readability boosts user signals.

Manual analysis

Medium Optimized landing 
pages with CTA (B2B/
SaaS)

Converts traffic into leads or 
actions.

Manual check, Hotjar, 
Google Optimize

Medium Blog with expert 
content

Builds authority and helps with 
long-tail rankings.

Manual blog review, 
Ahrefs

Medium Content optimized for 
search queries

Increases relevance and 
rankings.

Manual check, 
SurferSEO

Medium FAQ with Schema 
markup

Can appear as rich snippets in 
results.

Rich Results Test, 
manual review

Medium LSI/semantic keywords 
included

Improves topic depth and query 
coverage.

NLP Tools, SurferSEO, 
Ahrefs

Medium Content updated 
regularly

Signals freshness to search 
engines.

Blog check, GSC 
Crawl Stats

Low Multimedia usage 
(video, infographics)

Increases engagement and time 
on page.

Manual review

Section 4: Off-Page SEO (External Optimization)

Priority Task Why It Matters How to Check / Tools

High Competitor backlink 
analysis 

Reveals link strategies in your 
niche and opens new outreach 
opportunities.

Ahrefs, Semrush, 
Majestic

High Link building strategy Quality backlinks are one of 
Google’s strongest trust signals.

Ahrefs, Semrush

Medium Toxic link audit Spammy links can trigger 
penalties and ranking drops.

Ahrefs, Semrush, GSC

Low Unlinked brand 
mention outreach 

Easy win: ask for links where your 
brand is already mentioned.

Ahrefs Alerts, Brand24

Local SEO (For Businesses with a Physical Location)

Priority Task Why It Matters How to Check / Tools

High Google Business Profile 
(GBP) created and 
verified

Your storefront in Google Maps/
local search. No GBP = invisible to 
nearby customers.

Google Business 
Profile

High Active review 
management

Reviews are powerful trust 
signals and impact local 
rankings.

Google Maps, GBP

Medium NAP consistency Matching Name, Address, Phone 
across platforms proves 
legitimacy.

BrightLocal, manual 
check

Medium Local citations from 
directories

Boosts local authority and 
visibility.

WhiteSpark, Ahrefs

Medium GBP 100% complete Essential for ranking well in local 
packs.

GBP interface, 
manual check

Medium Local keywords in Title 
+ H1

Increases relevance for geo-
targeted queries.

Screaming Frog, 
manual check

Now you know the  and  Let us help with the ! 
This checklist is a powerful tool—but execution takes time and expertise. If you want real results 

instead of just knowing the theory, our team can take on the heavy lifting.



We’ll perform a detailed express audit of your site. 
Here’s what you’ll get:

«What» «Why» «How»

1 Top 5 critical errors 
(technical & on-page) 
slowing your site.

2 Site speed analysis 
with actionable tips. 3 Backlink profile review 

and benchmark 
against 1 competitor.

Get a clear roadmap and honest insights into what to fix first.

REQUEST AN AUDIT

P: 587 306 7700 M: info@kobzza.com W: kobzza.com A: 121 13 Ave SW, Calgary, AB T2R 0J9

https://kobzza.com/contact/
tel:15873067700
mailto:info@kobzza.com
https://kobzza.com/
https://goo.gl/maps/kLM91wMcbzPoMupw7

